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What is a White Paper?
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Abstract. A purely peer-to-peer version of electronic cash would allow online
payments 1o be sent directly from one party to another withou going through a
financial institution. Digital signatures provide part of the solution, but the main
benefits are lost if a trusted third party is still required to prevent double-spending.
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What is a White Paper?
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What is a White Paper?

White paper

From Wikipedia, the free encyclopedia

For other uses, see White paper (disambiguation).

A white paper is an authoritative report or guide that informs readers concisely about a complex issue and presents the issuing body's philosophy on the matter. It is meant to help
readers understand an issue, solve a problem, or make a decision.
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Make a Decision!
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2017 ICOs
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Crowdfunding White Paper
GRAB THAT/CASH WITH BOTH
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Is ICO marketing evil
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Startups/ICOs

Fun Project
Real Team
Intentions
Alt Financing

Democratization of Investment
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Enterprise/Corpo

Private Investors
Own Capital

Field Expertise
Interesting Product

Working Business Model




Psychology of Influence and
Decision Making



How do we make decisions?
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We manufacture our
storyline after the fact.



Scientific
SCENTIFIC | Adyertising
ADVERTISING
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First Edition

Claude C. Hopkins
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REVISED EDITION

Psychology of
Influence

(1084)

Robert Cialdini RUBERTB CIALDINI, PHLD.
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Psychology of Influence




7. Be Genuine
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Decisions require emotions.
Antonio Damasm




Emotional Connection
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Emotional Connection

Design
Storytelling
Features vs Benefits

Only YES (no NOs)
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Don't think about a pink
elephant!



Don't think about a plnk
elephant! 2\




Goals of your WPs

Explain Your Concept Intelectual
Inspire Readers Emotional
Gain Trust Emotional

Influence Decisions Emotional




Key takeaways

Emotion over content.
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Key takeaways

Emotion over content.

Be Genuine!
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Thank you
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Jana & Luuk from Blockchain Talks
Henk, Hans, & Bert from BlockDam
Eleonore Blanc from CryptoCanal
Justin Bons from Cyber Capital

Russ Avery from Happy Orangutan



Contact a

Natalia Nowakowska
Crypto Copywriter

@copynat

contact@copynat.io

@copynat



